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The Influences of Cultural Context on Craftsmans Creation
ZHANG Hui
(Department of Ideology and Politics ,Shenyang Sport University ,Liaoning ,Shenyang 110102,China)

Abstract ; Cultural context is an objective environment composed of artifact culture, institutional culture , concept cul-
ture and so on, which effects the creativity of artisans. It has three features, namely, dynamic, conflict and emotiona-
lity. Cultural context can decide the characteristics and taste of craftsman’s creation; the former is mainly reflected by
the recognition and expectation of craftsmanship in artifact culture, the constraints and norms of craftsman creation in
institutional culture and the choice and orientation of craftsman's creative ideas in concept culture; the latter is reflected
by the differences of regional culture and product style, the evolution of aesthetic cultural concept and product con-
cept, as well as the change of cultural interest, life style and product style. Through the exploration of influences of
cultural context on craftsman’s creation and the relationship between cultural context and products, it is of great signif-
icance to create the cultural context suitable to stimulate the creativity of the craftsman.
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