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The Network Acquisition as a Source of Cognition
XIAO Feng
(Adwvanced Institute of Philosophy, Science and Technology ,South China University of Technology »
Guangzhou , Guangdong 510641, China)

Abstract: Contemporary information technology has a comprehensive and profound impact on human cognitive activi-
ties, and the network acquisition as an important source of cognition is one of the manifestations of this impact. Net-
work acquisition provides a new channel for the formation of indirect experience and the acquisition of cognition. Com-
pared with the traditional way, it has the advantages in stock, increment, flow, selection and cost, so it has increas-
ingly become the dominant mode to source of cognition. As a cognitive source. the network acquisition also has its own
limitations. It needs to be complementary with practical access and book acquisition, deal significantly with the rela-
tionship between cyberspace and reality, between reading books and reading screens, between obtaining information
and cognition, and between using technology and pursuing value.
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