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The" Going Abroad' Paths of High-quality Chinese Publishing Industry
YANG Wen-huan , FENG Ruo—nan
(Periodical Office, Zhejiang Gongshang University , Hangzhou, Zhejiang 310018, China)

Abstract ; The" Going abroad' of Chinas high-quality publishing industry is an important means to promote China’s e~
conomic transformation and to enhance international influence, and an important part of China’s high-quality develop-
ment. However, there are still some problems such as publishing trade deficit, insufficiency of publications’ interna-
tional influence, lack of experience in international copyright trade, autonomy shortage of publishing units, and sin-
gleness of editing function. Therefore, based on the national conditions Chinese publishing industry should promote
the internationalization of digital media industry, gradually popularize it within the countries along" The Belt and
Road' as a breakthrough, improve the enthusiasm of enterprises, and promote the transformation of editorial func-
tion, thus finally promoting the high-quality Chinese publishing industry to go abroad.
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