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The Value Implication and Practice Path of Constructing Professional Culture in Universities with Industry Characteristics
Fang Wenbin
(Changsha University of Science and Technology . Changsha , Hunan 410114, China)
Abstract: : Under the new situation, to strengthen and improve the ideological and political education in universities
with industry characteristics has been expected to carry out professional culture construction from the perspective of
“culture education”, which is an inevitable choice for high-quality development of higher education, and even a kind of
objective reality of keeping a foothold on “two overall domestic and international situations”. At present, the profes-
sional cultures in such kind of universities concentrate in such basic types as professional science culture, department
history and style culture, sci-tech program culture, professional enterprise culture, and regional construction culture.
In order to further give play to the education function of professional culture in this kind of universities in the new era,
it is necessary to explore their practice paths in an allround and multi-level way via multiple dimensions such as opti-
mizing the training mode, creating an innovative environment, integrating alumni’ resources, constructing culture en-
tities, building platform carriers, forging competitive programs, strengthening cooperation between universities and
enterprises, establishing cultivating battle fields. probing into regional cultures, and matching development strategies.
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