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The Optimization of Copyright Collective Management System: Blockchain Smart Contract Intervention
Chen Yang , Xie Han
(School of Law, Changsha University of Science and Technology . Changsha , Hunan 410114, China)

Abstract: The copyright collective management system is of great value to copyright transactions and protection, but
it is currently facing difficulties in adapting to the rapid development of online creation in digital age, in questionable
management fees and income distribution, in incomplete body to formulate pricing standards for copyright works, and
in the overly simplistic licensing models. To introduce blockchain smart contracts into copyright collective management
system is in line with the design concept of the system, which can not only help solve the crisis in trust and the exist-
ing problems in online copyright transactions, but also meet the substantial interests of copyright owners. Some extra-
territorial digital copyright management systems may introduce new technologies to China’s copyright collective man-
agement organizations and provide useful reference for optimizing management. The digital copyright management
system established by blockchain smart contracts can be used for China’s involved organizations to run copyrights au-
thorization, and to license the conclusion, delivery and execution of license contracts, and to distribute fee, so as to
reduce the risks and costs of online copyright transactions and thus safeguard the interests of creators.
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