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Collusion Between Consumerism and Mass Media: Essence, Logic and Transcendence
Wang Yue , Huang Shijin

(School of Marxism, East China University of Science and Technology . Shanghai 200237, China)
Abstract: At present, consumerism in China is gradually showing a certain generalization trend with the main
characteristics of considering” consumption' as the doctrine and becoming the doctrine for™ consumption' . In the
traditional sense, mass media, with its integration of content fragmentation and consumption behavior time
characteristics, with the exploration in the theme of living and consumer behavior vision practice, with the searching
of narrative induction and consumerism belonging, and with the horizontalization of the media mechanism and the
construction of consumerism identity, will be rapidly promoted and deeply rooted in the people. As the practitioner,
guide and communicator of advanced socialist culture, the Chinese mass media is expected to play the function of
setting topics, to intensify the function of guiding, and to highlight the main function in the criticism of consumerism,
so as to realize the traditional transcendence of collusion between the traditional mass media and consumerism.
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