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STUIC Model and Its Mechanism of Al Industrial Innovation
SONG Bao-lin
(School of Marxism, Henan University, Kaifeng, Henan 475001, China)

Abstract; Promoting ATs industrial innovation helps solve the uncertainty in its development process and advance its
sustainable and healthy development. The STUIC model of Al industrial innovation consists of five core elements: sci-
ence, technology, user, investment and competition, which interact with and influence each other. The internal mech-
anism of STUIC model of Al industrial innovation mainly includes linkage trigger effect, cluster diffusion effect and
separation effect of advantages and disadvantages. Al industrial innovation is expected to follow the technical route
from basic research to applied research, and attention should be paid to its trigger between endogenous power and ex-
ternal traction. The development of Al industrial cluster helps improve the industrial competitiveness, and the innova-
tion diffusion of Al industry can expand the development space for Al industry. The introduction of competition mech-
anism into Al industry can promote the optimization of industrial combination, and then stimulate the innovation of Al
industry.
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